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According to a survey, the well-educated and wealthy Japanese read at least 
one newspaper every day. On a daily basis, 584 newspapers are sold for 
every 1,000 inhabitants. 
The author provides a look at the origins of the Japanese written press and 
its contents, all the way back to Englishman A. W. Hansard, who published 
the country's first daily. The "Yokohama Mainichi Shimbun" (1871-1940) 
long held the no. I ranking of all Japanese newspapers. The first dailies 
simply printed advertisements and govern ment decrees. In 1937, during the 
war against China, the army's censorship clamped down on all the news 
printed. The 1,200 newspapers which had existed unti I then were pared 
down to just 55 by 1943. 
After Japan's surrender ending World War li, the American occupation 
force abolished censorship, and in the San Francisco Peace Treaty signed in 
1952, Japan recovered political sovereignty and the newspapers began to 
play a new rote. Their success has gone hand-in- hand with thc country's 
economic development. 
In public television (NHK), the ioformative genre reigns supreme. Opinions 
and news are always shared or commented by several persons. 
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